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Project Overview and Approach

Challenge:
After an initial brand audit it was determined that the City of Boston needed a new brand
identity that places more focus on the distinctiveness of historic architecture of the city.

Why I chose Boston, Massachusetts:

I chose Boston as my city because it is close to home and somewhere I am familiar with,
but hoped to learn so much more about. I am from Rhode Island and I have always been a
Boston sports fan, so I have found myself roaming the city on various occasions whether
its for a sporting event or simply to explore what the city has to offer. With my family and
friends, I have taken trains over to Boston to attend several Red Sox baseball games and my
favorite, the Patriots super-bowl victory parades. At one point, the city was even my top
choice location for college, at Boston University.

Approach:

The city currently uses a color palette of bright red, blue, and a grounding white. On

the official city website, it states that these colors were chosen because “The beauty of
Boston begins with a certain boldness. A boldness of opinion. Of thought. Of diversity. A
boldness to be ourselves. Even though we're all diverse, and come from different cultures
and backgrounds, we are connected through our boldness. And through our City. We

are Boston... The mix of reds, whites, and blues of the color palette are contrasted with a
modern gray. This reflects the progressive nature of the City, while paying homage to its
iconic past.” Though it is a challenge, I believe that it is possible to carry out this same level
of boldness and efliciently reflect history using different colors. In my work, I rebranded the
city of Boston using the colors, dark teal, brown, and burnt orange. I also used typography
that reflect the beautiful scenery and old history in a rustic style. My design, including this
color palette and the newly chosen typography palette, deviates away from the well-known
sport scene and place more focus on Boston’s historic architecture with the modernized old
style serif typeface, Plantagenet Cherokee.
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Color Palette
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Typography

BOSTON

City of Boston, Massachusetts

Typeface: Plantagenet Cherokee

(from written approach)

Deviates away from the well-known sport
scene and places more focus on Boston’s
historic architecture with the modernized old
style serif typeface, Plantagenet Cherokee.
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Primary Logo
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Logo System
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Letterhead and Business Card

City of
Boston i3

Wyt Grousbock January 28, 2022 >
President & CEO
Visit Boston 3
100 Legends Way,
Boston, MA 02114

Dear Mr., Grousheck, &

Losem ipsum dolor 54 amet, conseciens adipescing elit. Proin eu efficiur neque. Praesent .
laoreet, nisi pretium cursus dectum, leg nis malesuada nisi, vel epesias neque dolor sed
justn. Maecenas viverra sem vitae placeral eMcitur, Vestibulum ame ipsum primis in
fauchus ofd luctus et ultices posuene cubilia curae; Vestibulsm ante ipsum primis in
fauchbus ofoi luctus of ullrices posuens cubllia curae; Sed eu dapbus odio. Pellentesque
et sem a urna feuglat molestie.

Eniam lobartis slemenium dolor id dignissim. Maecenas in lectus ac nibh ultricies dictum
witae bibendum maurs. Vestibulum fmibus ultticies tollus, Sit amet pulvinar neque, Sed
efficiur elementum facilisis. Aenean eursmod neque ut anvie scdales ullamcosper
Pellontesque dapibus quam et lorem dictum mallis. Quisque rutrum, risus non elementum
eleilend, tofor enim malesuada keo, vanus aliguam velt leo id orci. Mauris venenatis
phasetra nisl. Vestibulum viverra orci quis efficiur varius, Dufs et lorem orcl. Fusce mi
maures, ullamcorper non rhoncus non, pharedra tempus esi Fusce gulvinar negue in
elementum maxmus. In bbendum condimentum tristique. Mulls uam nisl, et ?
tinciiunt lecius. Vivamus nec commads arcu,

Sincerely,
A— L

Michelle Wu
Mayor, City of Boston
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Environmental Signage
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Environmental Signage

John Hancock Tower
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Ephemera
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